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Summary

The social and economic shock caused by the novel coronavirus infection disease (hereinafter
referred to as COVID-19) has spread widely in all countries around the world, resulting in

structural changes in the economy, society, and culture as a whole

The impact of the pandemic has affected the global economy and lifestyle. The most notable point
here is that digital transformation such as non-face-to-face-based economy, society, culture,

business methods, and leisure life is underway.

Platform companies that are trying to find technological ways to connect safely from the impact of
the pandemic are rapidly embracing Digital Transformation, introducing services that can produce

contact effects with Untact, absorbing users, and growing rapidly.

The core of digital transformation is to maximize user convenience and bring the joy experienced

offline online, and “How much more can be improved and provided."
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01 Summary

In particular, these are the biggest changes and innovations in culture, leisure, and fintech, and
they provide a new path to innovation while satisfying users' NEEDS and WANTS that are suitable

for the change of the times.

In this environment, Untact services that operate safely to avoid contact with others through
distancing and new technologies are emerging, but many users want to maintain physical distance

as members of society and communicate directly.

The new type of service provides a variety of customer experiences to meet the needs of users in
a contactless online environment as the environment changes, but in recent environments, it does

not meet the needs of on-tact communication.

The service platform in these environments must provide a combination of online and offline
environments that can meet both the need to eliminate contact with unspecified people and the
desire to communicate socially. Users who are already familiar with this environment will see an
immediate emotional change in the future, and future service platforms will also need to be able to

meet these needs.
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Current state of the travel industry

Domestic travel and tourism trends are increasing as more countries implement the policy of
WithCOVID-19.

For example, according to checkpoint-based air passenger data provided by the U.S. Department
of Homeland Security (TSA), air passenger traffic has been steadily increasing since January
2021, and much of it has recovered as much as in 2019, before COVID-19.

Together, the World Travel and Tourism Association (WTTC) and travel platform Tripdotcom
predicted that global overseas travel spending will increase by 94% in 2022 compared to this year
in the "2021 Travel Trend Report." As many cities around the world ease regulations and

vaccination rates increase, spending through overseas travel surpasses domestic travel spending.
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02 Current state of the travel industry

As a result, overseas travel spending, which fell 69.4% in 2020, recovered slightly in 2021, grew

9.3% year-on-year, and is expected to increase 93.8% in 2022.

New types of travel trends are changing for various reasons, including the emergence of
Generation Z and Millennials, recognition of social work-life balance due to the implementation of
the 52-hour workweek, expansion of leisure time, economic growth and shared growth, and

technological progress following the Fourth Industrial Revolution.
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Outlook for the travel industry

In September 2021, the Skift Global Forum, one of the largest business conferences in the travel
industry, was held. It received a lot of attention as it is a representative business conference in the

travel-related industry, which was hit hard by the long-term pandemic.

In particular, through this forum, Airbonb CEO Brian Chesky's opinion on the future travel industry

outlook was noted.

Appearing in the session of the Skift Global Forum, he argued, "At a time when the travel industry
is on a strong recovery, a freer form of travel revolution than before the pandemic will emerge and

open the golden age of the industry.*

The rationale for this argument is focused on 'remote work'. Before the pandemic, there were three
separate spaces: residential space, workplace space, and travel destination, but the distinction of
non-face-to-face space is blurred due to the pandemic, and it is important to prepare for the travel

revolution after the pandemic.

Lev Fine, which publishes online magazines for the hotel, lodging, and travel industries, suggested

that tourism-related companies predict changes in tourism trends and prepare for the future.
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03 Outlook for the travel industry

It is predicted that millennials will mainly consume single travel groups, eco-healing travel,
preference for local cultural experiences, personalized travel, and convergence of business and

leisure travel due to recent demographic changes, technological advances, and social changes.

In terms of technological progress, the tourism industry is expected to provide customer services
through robots or chatbots, personalization services through Al technology, combination of face
and voice recognition technology, increase travel convenience through VR technology, extreme

sports experiences, and indirect experiences.

In fact, if you look at recent travel trends, there is an increasing interest in trips that seek healing
and small happiness, such as long-term travelers, loose travel plans, quiet rural areas, and trips to
the outskirts. In addition, cyber travel using online, that is, digital twin online travel in the form of a
metaverse, or proxy travel in the form of empathy by looking at photos of other people's travel, is

also gaining popularity and emerging as a new trend.

Small Travel: small but
certain happiness,
cost-effectiveness, and

As leisure time increases and the foundation of a low-growth economy
continues, the behavior of relieving ownership through short and close
travel instead of material ownership is expected to continue

gossip
As travelers' travel experience increases, the demand for travel in
Extraordinary trip in everyday spaces where they can experience the lives and culture of
daily life local residents such as villages, alleys, and markets is expected to
continue to expand
Experience As the tendency to pursue memorable experiences in tourism
consumption, the becomes stronger, it is expected to change from tourism focused on
heyday of travel tourist attractions or landmark visits to the form where tourists can
activities actively participate

Travel is becoming a universal right, with all generations enjoying it,
and senior citizens are expected to be polarized into socially
vulnerable groups such as purchasing power and digital adaptability
markets and the elderly living alone

Traveling for All: From
Retirement to 100
Years Old
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V¥ AIPRO?

Beyond traditional travel business competitiveness, price competitiveness, and B2C-based travel
products, it is a platform that will provide a new experience for travel recommendations,
cryptocurrency-based convenient payment, and travel through blockchain technology and reliable

contract forms.

With this technology, as the travel platform changes and social changes in the future, the AIPRO
platform will provide a business that shares unique travel product sales and travel experiences

beyond the inherent competitiveness of travel agencies.

BlockChain X Artificial Intelligence

}

Al Travel
Recommendation
Service

Smart
Contract

Cash Token
Payment Payment
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AIPRO Architecture

» Travel Information Registration System

Travel information registration registers information about travelers' experiences, itinerary routes,
travel tips, and total costs, and the collected information is collected on the platform, which
identifies travelers' NEEDS and WANTS with Al technology installed on the platform and

recommends related travel information.

These systems enable travel-related information to evolve into richer and more effective

information in the future.

* Travel information sales

Information collected through the platform can be sold by recommending travel information to
other travelers by artificial intelligence. In addition, travel information with high sales volume can
be organized as separate travel packages, and when these travel packages are sold on the
platform, the registrant of the information can receive a portion of the sales revenue. In addition,
travelers' travel experiences are transparently registered and managed using blockchain

technology.

* OTA Services

The Online Travel Agency (OTA) service will organize a variety of travel packages, hotels,
pensions, and all travel-related services, including air and rental cars, to make them available at
reasonable cost. In addition, 10% of the payment will be provided as a reward (token), which will

enable transactions on platform service payments and virtual asset exchanges.
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lE AIPRO BlockChain Wallet

It has the ability to securely store and transfer tokens.

You can check the AIPRO tokens you currently have in real time, and if you apply AIPRO platform

technology in the future, you can receive compensation for some OTA services and profits.

MY TOTAL ASSET DEPOSIT pay
684,412 AIPRO WITHDRAW

r -1

MY TOTAL ASSET
634,211 AIPRO
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VA AIPRO Initial Participant Incentive

In order to further expand services related to AIPRO platform operation and development and

travel in the early stages of the business, an incentive system was introduced to increase the

interest of many people by paying additional tokens for each purchase quantity section.

Initial Participant Incentive

1~16,999 10%

17,000~40,000 20%
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m AIPRO Economy

Publication Information !
Coin name Symbol Protocol
AIPRO AIPRO ERC - 20

Total Supply
500,000,000

B Advisor & Team 10%
B Early Investor 10%
0 Partner 10 %

" Marketing 15 %

~ Token Sale 15 %

I Reservers 15 %

B Rewards 25 %
Total Supply : 500,000,000
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ROADMAP

>
- 3%’
>
2021

Q3 AIPRO Establish a Foundation
Q4 AIPRO Whitepaper completed

2022

Q1 AIPRO Wallet Development Starts
Q2 AIPRO Design and development of
platform and artificial intelligence

N
N

services
Q3 AIPRO Wallet completed
Q4 Listed on Global Exchange

s
|V

2023

Q1 AIPRO Completed development of platform
and artificial intelligence service

Q2 Expansion of global partnership
agreements

Q3 Al Tech 2023 Participate in the
conference

Q4 AIPRO Platform expansion and
mainnet design
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Escape Clause

1. This white paper is intended to illustrate AIPRO's business plan and vision, and changes in its
schedule and detailed plans may occur due to changes in market conditions, which may not be

notified in advance.

2. The version of this white paper is based on the version indicated at the bottom of the document,
which reflects only the direction and progress of the business and is subject to change without

prior notice after production and distribution.

3. We would like to inform you that all information or analysis in this white paper cannot be the

basis for investment decisions and is not any investment proposal or advice.

4. We would like to inform you that any future planned content or data in this white paper may, for

any reason, be inaccurate and have no guarantee or commitment to that content.

5. The allocation of AIPRO tokens will be made through a separate contract from this white paper,
and the terms of the contract will be subject to the applicable specifications. If the contents of this
white paper do not match or conflict with the contents of the contract, the contents of the contract

will be given priority
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10 Escape Clause

6. The contents of this White Paper shall not be reproduced, modified or distributed in whole or in
part in the case of a country or region where the project is illegal. The AIPRO Foundation is also not
responsible for these investments because people in countries or regions that made the white paper

illegal took risks on their own if they were aware of it and invested in it.

7. AIPRO as defined in this White Paper shall not be construed under any circumstances as
financial investment instruments such as bonds, stocks, securities, options, derivatives, etc. and
shall not be claimed under any circumstances. AIPRO does not guarantee interest income or
principal under any circumstances, and AIPRO's buyers should not understand or recognize
AIPRO's purchases as investment revenue generation methods and should not understand or
recognize them as entities that can be obtained from financial income such as investment income or

interest.

8. This white paper does not guarantee the integrity of the business undertaken by AIPRO, and the
contracting parties who wish to use AIPRO may only use AIPRO's services within the scope

specified in the white paper.

9. The content of this White Paper is not responsible for any errors and delays in schedule and
related matters that may occur during service delivery and development, and no one may be held

responsible for this.
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10 Escape Clause

10. This white paper is based on plans for the realization of future plans. However, the
implementation of the plan cannot be guaranteed, and the contents of this white paper do not

guarantee the integrity of the services developed in the future.

11. The contents of this White Paper shall not be construed as legal, financial, accounting, tax, etc. In
the course of purchasing and using AIPRO, separate legal, financial, accounting, tax, etc. may occur
in accordance with national and regional policies and laws. Purchasing and user of AIPRO may

require additional advice, and AIPRO is not responsible for this.

12. Inform that AIPRO may delay the implementation of the business model or cause other tangible or
intangible losses due to unintended reasons such as system attacks, natural disasters and force

majeure reasons from third parties.

13. AIPRO is not responsible for the buyer's risk of losing or leaking the buyer's private key.
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10 Escape Clause

14. It is not free from all risks, including falling token value and changing market conditions,
uncertainty, political risks, and competition, which could disrupt AIPRO's development or change

service direction and business execution plans

15. Because AIPRO is a technology currently under development, technology changes that may

occur in the course of technology development can negatively affect AIPRO.

16. AIPRO does not delegate or transfer any decisions to others, including the platform's operational
policy and disruption, and all business-related decisions are at the discretion of the AIPRO

Foundation and its participants.
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